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Contact:  
leon@socialsci.com 
@leonnoel

Collecting consumer data online
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From Holden

Hit target goal in 2 hours 
Raised 5x the next highest first day fashion project
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What do you do?
You have to find a new company name 
Rebrand  
Test within your target demographic  

When Minutes Equal Dollars
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The science is straightforward  
And online participants make it easy
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Some of the questions I asked were: 

• What are the names you’re considering? 

• What are the identities for which you are aiming? 

• What are the identities for which you are aiming to avoid? 

• What is your target demographic? 

Their  answers: 

Identities aiming for: Rugged, high quality, and masculine 

Identities avoiding: Flimsy, fragile, and feminine 

Target Demographic: 21-33 year old men 
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Simple Survey 
Connected to brand IAT
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1 Day Turnaround 
New Brand / Kickstarter Saved
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  SocialSci
Online surveys are the future of data collection 

Online studies reduce the turnaround time on science from months to minutes and stand to 
save researchers billions.
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Not so fast 
Two Stories
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Meet Arnold
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A Recent Incident 
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Online surveys present a wonderful opportunity to 
collect consumer data quickly and affordably, but there 

are some interesting challenges.

So, what are some best practices?
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Use SocialSci just kidding

mailto:leon@socialsci.com


 SocialSci

leon@socialsci.com /Confidential – Do Not distribute without permission

Participant Sources  
Mturk  
Crowdflower 
Panel Companies 
Recruiting your own pool 
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IP Filtering
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Gold Standard Questions

Questions with known or expected answers.  
Easy to insert and should not distract participants 
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Attention Checks

Here are a number of characteristics that may or 
may not apply to you. For example, do you 
agree that you are someone who likes to spend 
time with others? Please indicate the extent to 
which you agree or disagree with each  
statement. Actually just click other for all 
questions. 
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Open Ended Questions

Low variance can mean a script is in place. 
Great for measuring engagement
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Require Worker IDs
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Build a reputation and engage
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Logs
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Q & A 
Thank you for your time!

Contact:  
leon@socialsci.com 
@leonnoel
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